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The Grocery category will have high 
prominence during Thanksgiving owing to the 
cultural tradition of preparing a feast for loved 
ones.1

2.5X more people will shop online than
in-person. Online shopping has been 
around forever, but most shoppers 
(68%) are now shunning the Black Friday 
experience of shopping in stores (just 27% 
of all shoppers will visit a store).2

With the significant shift towards online 
shopping, it’s imperative for the website to 
operate seamlessly.

89% of US customers plan to celebrate 
Thanksgiving in 2024 which is second only 
to Christmas at 92%.1

The strong inclination towards celebrating 
Thanksgiving highlights its significance and 
enduring tradition within the American culture.

45% of shoppers will spend over $100 
which is one of the highest spends in the 
US holiday celebration.1

Thanksgiving is one of the most financially 
impactful periods, further solidifying its 
significance within the retail sector and 
broader economy.



Positioning

pumpkin,
spice
& everything
nice

a whole
lot of
gratitude

Creating memorable thanksgiving moments that you 
can cherish. We’ve got you covered. We’re your ultimate 
destination for all things cooking and entertaining, 
ensuring your holiday preparations are seamless. 
Whether you’re settling in for NFL games or scrambling 
for that perfect Macy’s Day Parade attire, We’ve got 
something for everyone.

Key categories: food & beverages, home & decor, kitchen & dining.



Visual Identity

HEX: #febbd54
RBG: 235 189 84
CMYK: 8 25 79 0

Harvest
HEX: #de9140
RBG: 222 145 64
CMYK: 11 48 87 0

Gratitude
HEX: #a85936
RBG: 168 89 84
CMYK: 26 71 87 15

Paprika
HEX: #595929
RBG: 89 89 41
CMYK: 58 47 96 36

Olive

Color palette: Stays true to to the fall 
season but the colors are slightly on the 
duller side to enhance the imagery and 
the products and not overpower them.

Note: Do not use any color at 100%
for photography backgrounds.



Visual Identity
Graphics: Falling leaves symbolize 
change and transition. Transition from the 
warmth and abundance of summer to the 
cooler, more introspective season of fall.

Note: These leaves are to be used in 
groups of two or more - use sparingly to 
not overwhelm the product/imagery.

B&W photography: Black and white 
photography serves the sole purpose 
of evoking memories of the essence of 
Thanksgiving celebrations, offering a nostalgic 
glimpse. These can be used to create a buzz 
and not to showcase the actual products. 
The Brand’s employees and their families can 
be featured in these shots, while reliving their 
favorite thanksgiving memories. 

Note: Products are not to be featured in B&W.



Home & Decor

perfect
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set & serve



Clothing, Shoes & Accessories

got your
back

perfect
pair



Food & Beverage

healthy eating
made simple

hosting
delights
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Thank you


